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The world’'s most-watched sporting event will be
here soon—and more than 5 billion fans are
expected to engage.

For sponsors and top consumer brands, this is a
once-in-a-lifetime match for loyalty. But in the
roar of the crowd, you're either a clear-sounding
referee whistle or just more noise.

Memorable brand moments are ones that spark
an emotional connection. Stand out to the
audiences who matter most with offers that
feel personal, purposeful, and powerful.
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Generic offers are like aimless passes—they
might land, but they rarely score. Verified,
audience offers make consumers take notice and
act. They're precision shots on goal, and SheerID’s
Audience Data Platform is your world-class strike
—delivering the kind of ROI that gets the whole
stadium on its feet.
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https://www.sheerid.com/audience-data-platform/
https://www.sheerid.com/audience-data-platform/
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54+ billion fans - 5 million fans atfending in-person

expected to engage globally’ acrose the (.S, Canada and Mexico

36% of 18-24 year-olds —— 7xeyie the sport’

would shell out more than $100 a ticket? most engaged fans

47% of U.S. Millenials —_ Up rom

plan to follow the tournament?®

1% in 2022

o
28% of Gen X Up from 24% in 2022

plan to follow the tournament* _—

24% of Gen Z

plan to follow the tournament®

7 Upfrom 21% in 2022
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https://www.sportsbusinessjournal.com/Articles/2025/06/09/survey-young-us-soccer-fans-eager-for-world-cup-and-willing-to-pay-for-it/
https://www.forbes.com/sites/isaacmizrahi/2025/06/23/multicultural-marketing-scores-big-in-the-2026-fifa-world-cup-playbook/
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Before we dive into audiences, here's how to consider using verified offers during the global moment:

4

Every interaction with your
brand is an opportunity to
forge brand loyalty.

Play to Your VIPs Own The Home Field e

X

Offer exclusive offers Geo-target perks across 16
to students, educators, tournament cities, like
military, and others. rideshares or restaurant offers.

And every verified interaction
gives your brand access to

Go End-to-End Score with Purpose 4 permissioned data: an
invaluable asset that can boost
ROI and keep your fans coming
back for more.

Tie digital offers to live Link campaigns to the causes
activations across channels. fans care about.
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https://resource-hub.sheerid.com/engage/col/de6d4971-08d2-4a86-b66c-e39bfe58831e/activating-data-across-your-marketing-stack-webinar-recording?pflpid=40990&pfsid=SrCIbLM3lA
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Sources : 1. SheerIlD 2. Forrester Report

When fans feel
seen they stick
with you.

High-value
audiences are

© easier to engage.
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https://content-us-1.content-cms.com/105338e5-04e0-4801-8a1e-856ba29f2e54/dxdam/43/43730088-ce4d-4bf7-a5cd-408a9d327a81/Acoustic-Forrester-Strengthen-Customer-Retention-And-Engagement_FINAL.pdf

The crowd is waiting. The referees are ready, and the
whistle is about to blow. Your star players are about to
step out on the field, and nothing else matters but
performance. Are you ready?

Your brand is already on your way to creating offers that
outplay the competition. Now, it's time to take a look at
what matters most to audiences and how you can meet
them in the moment.

In each audience playbook, you’'ll discover the unique
motivators, offers, and strategies that will turn standby
crowd members into your biggest fans for this
tournament and beyond.

Ready to see these strategies in action? Explore winning
strategies for marketing to your high-value audiences:

e Students

« Educators

* Young Adults

« Military

* First Responders

« Healthcare Workers

¢ Seniors 0
X

Let’s Talk é\
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https://lp.sheerid.com/request-demo.html
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