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3 Reasons Why
Verified Offers Outperform
Blanket Discounts .«

This holiday season, don't let your customers disappear.

Seasonal campaigns that offer blanket discounts lead to a single transaction, then—poof!—your
customer data vanishes. But what if holiday success led to lasting loyalty? Through data-driven
verified offers, you spark a permissioned value exchange between you and consumers. Now you
can gain invaluable insights and re-market with purpose long after the tinsel comes down.
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Most seasonal campaigns end in a single transaction and the say data is their
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With exclusive, verified offers, you gain valuable insights into ach|S|t|0n COSts'
who your customers are, transforming single transactions into
lasting loyalty built on a foundation of privacy, trust, and
meaningful connection.
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The costs of acquiring customers continues to climb. When

you use verified offers and own and control all of your customer
data, you can re-market with purpose and reduce ongoing
acquisition costs.

repeat orders meant one brand was consistently paying
commissions on existing customers through a third-
party promotion platform, a direct result of not owning
their data.
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Ready to see how verified offers can transform your holiday campaigns
and drive lasting customer loyalty? Learn More
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