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Young adults are a high-value audience
across all industries. And they are just forming
their brand relationships, so winning them gives
you the chance to nurture deep loyalty as they
enter their careers and adulthood.

Nearly sixty percent of Gen Z check to see if a
brand offers them an exclusive discount, and
nearly half said they are more loyal to brands
that give them an exclusive offer.
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DEMOGRAPHIC INSIGHTS
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https://www.pewresearch.org/
https://data.census.gov/
https://www.bls.gov/cps/cpsaat11b.htm
https://www.bls.gov/charts/usual-weekly-earnings/usual-weekly-earnings-current-quarter-by-age.htm

DEMOGRAPHIC INSIGHTS

Buying Habits

¢

715%

Gen Z consumers will stop buying
from brands that don't align with

their values’
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brand that doesn't deliver a relevant,

tailored experience?
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Offer
Preferences

Nearly 70% of Gen Z are more likely to
purchase from a brand that gives them an
exclusive offer. They also find perks like free
shipping and early access highly appealing.

When designing your offer, consider their
preferences on the right. You can see the
success our customers are having across
audiences here.

OFFERS YOUNG ADULTS FIND APPEALING

Free Shipping

BOGO

(Buy one, get one free)

Discounts

Early Access

Limited-Time
Offers

80%

712%

70%

65%

62%
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https://www.sheerid.com/customer-story/
https://www.gwi.com/

Channel
Preferences

Young adults love social media, but that's not
the top channel they use to find out about
special offers. They'd rather hear about it
directly through email or text.

HOW YOUNG ADULTS WANT TO HEAR FROM BRANDS ABOUT

SPECIAL OFFERS

Email

Text

Social Media

Online Ad

Brand’'s Website

Direct Mail

TV / Radio

Podcast

62%

54%

40%

26%

24%

12%

6%

4%
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CHANNEL PREFERENCES

Customer

EXa m p I es YOUNG ADULT DISCOUNT
20% OFF

Verify if you are between ages 18-25 with a valid |D to receive 20% off your
nexi purchase,

STEVE
MADDEN

Unlock Your Special Offer

Verify your current age,
How does verifying work?

* Required information

First nama®

Date af Birth*

Mornith

Steve Madden promotes its generous young adult discount on a dedicated
‘ ~ o | landing page.

©2026 SheerlID. All rights reserved. \ 09



CHANNEL PREFERENCES

’
Customer .

Examples

CorePower Yoga reaches the most youth possible by extending its exclusive
‘ RN | offer to both young adults and students.

©2026 SheerlID. All rights reserved. \ 10



Offer Verification

Verifying eligibility for your young adult offer is critical to
its success. It prevents discount abuse, which protects
your margins and increases your campaign ROI. And it
keeps your offer truly exclusive, which makes it more

appealing.

The ideal verification process is instant, reliable, and privacy-
friendly. It should occur as a natural extension of your brand
experience, and give you full control over the data you
collect.

SheerlD’s Audience Network uses 200K+ authoritative
data sources to instantly verify young adults as a
seamless step in your purchase process. They enter
privacy-friendly information like their date of birth and zip
code into a simple form, and you own all the data you collect.
Our Audience Network appends it to 400+ martech
platforms so you can use it to re-engage young adults to
drive their CLV.
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https://www.sheerid.com/audience-network/

OFFER VERIFICATION

The Impact of Verification
Experiences on Young Adults

-+

959% 91% 25%

of Gen Z said being instantly verified of Gen Z said a verification process of Gen Z said having to create an
and knowing their data won’t be that takes longer than five minutes account on a student deals website
shared with other brands has a would have a negative impact. to get verified would have a negative
positive impact. Impact.

©2026 SheerlD. All rights reserved. 12



Creative Guidelines

Young adults are cynical about traditional advertising, but your
campaign will be successful if it is:

* Genuine. Make your promotions feel authentic by leveraging
user-generated content and influencer marketing.

« Entertaining. Use humor and storytelling to grab and keep
their attention.

* Value-driven. Align your campaigns with the social and
environmental issues they care about.

 Concise and visually engaging. Create ads that are
snappy and captivating to cut through the noise and keep
them from scrolling through.

« Shareable. Incentivize referrals and make it easy for young
adults to pass your offer along to their peers.

PRO TIP

Building trust with young adults is essential to winning their
business. Be transparent about operations, respond to
feedback, and acknowledge mistakes.

13




Social Media

Having a strong presence on social media is
one of the best ways to engage young adults:
85% of Gen Z says social media impacts
purchase decisions.’

YOUNG ADULTS SOCIAL MEDIA PREFERENCES

J

1. YOUTUBE 2. TIKTOK

3. INSTAGRAM 4. SNAPCHAT
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https://www.retaildive.com/news/generation-z-social-media-influence-shopping-behavior-purchases-tiktok-instagram/652576/

Sources: 1-2. Sph

Paid Ads

Paid ads on social media can be an effective way
to reach young adults: more than /5% use TikTok
and Instagram’ for product discovery. Nearly half
of Gen Z? consumers plan to make more
purchases through social media in 2025
compared to 2024.

Young adults don't value product-centric
advertising. Ads that authentically integrate
your products and services into the content
resonate most.
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https://sproutsocial.com/insights/gen-z-social-media/

PAID ADS

Gen Z are attracted to ads that

Have clear product Provide special
information. offers/discounts.

4

Teach them Offer entertaining
something new. and funny content.

©2026 SheerlD. All rights reserved.




Word
of Mouth

Trust greatly influences Gen Z's purchasing
behavior. Fifty-six percent of Gen Z' said family
and friends have the most significant influence
over their buying decisions and 70% said user-
generated content? influences their purchasing
behavior.

That's great news for your exclusive offer:
93% of Gen Z° said they would share an
exclusive offer with other Gen Zers.

You can harness the power of young adults’
connections by leveraging the channels they
most frequently use to spread the word.

o\

HOW YOUNG ADULTS WILL SHARE AN EXCLUSIVE OFFER

In person
Text

Instagram

Forward a
referral link

TikTok

87%

73%

35%

25%

20%

15%
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https://www.retaildive.com/news/generation-z-social-media-influence-shopping-behavior-purchases-tiktok-instagram/652576/
https://www.tagww.com/insights/user-generated-content-5-tips-for-genz/
https://resource-hub.sheerid.com/engage/col/de6d4971-08d2-4a86-b66c-e39bfe58831e/winning-gen-z-with-exclusive-offers?pflpid=40990&pfsid=SrCIbLM3lA

Ready to Launch
Your Own Young
Adult Program?

Contact us and we'll help you strategize
for maximum success.

Let's Talk

©2026 SheerlD. All rights reserved.



https://lp.sheerid.com/request-demo.html

	YOUNG ADULT PLAYBOOK_01
	YOUNG ADULT PLAYBOOK_02
	YOUNG ADULT PLAYBOOK_03
	YOUNG ADULT PLAYBOOK_04
	YOUNG ADULT PLAYBOOK_05
	YOUNG ADULT PLAYBOOK_06
	YOUNG ADULT PLAYBOOK_07
	YOUNG ADULT PLAYBOOK_08
	YOUNG ADULT PLAYBOOK_09
	YOUNG ADULT PLAYBOOK_10
	YOUNG ADULT PLAYBOOK_11
	YOUNG ADULT PLAYBOOK_12
	YOUNG ADULT PLAYBOOK_13
	YOUNG ADULT PLAYBOOK_14
	YOUNG ADULT PLAYBOOK_15
	YOUNG ADULT PLAYBOOK_16
	YOUNG ADULT PLAYBOOK_17
	YOUNG ADULT PLAYBOOK_18

